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About Stridefull

We are creators of showjumps who combine creative design with 
innovative manufacturing technologies. Our purpose is to amplify moments 
for everyone, riders, staff, spectators, enthusiasts. We strive to achieve this 
by enhancing freedom in crafting new riding universes.

Stridefull - amplifying moments

Our values:
• Care
• Humbelness
• Innovation
• Passion
• Collaboration

Brand personality:
reliable, smart, sincere, modern

Key elements:
• stride
• amplifying moments
• trustworthy and care - reliability
• high competence + high quality
• smart and humble
• innovation and technology
• passion for horses
• simple, but deep
• modern, up to date

• simplicity
• premium
• smart
• has a methaphor aboout stride, about moments









Main colorsMain colors

Main colors

PANTONE (2244 C)
CMYK (84, 29, 64, 11) 

RGB (27, 128, 109)
#1B806D

PANTONE (7420 C)
CMYK (28, 98, 64, 20) 

RGB (155, 34, 66)
#9B2242



Secondary colorsSecondary colors

Complementary

Secondary colorsSecondary colors

PANTONE (4167 C)
CMYK (81, 42, 61, 25) 

RGB (50, 100, 92)
#32645C

PANTONE (7421 C)
CMYK (40, 93, 61, 47) 

RGB (101, 28, 50)
#651C32

PANTONE (2244 C)
CMYK (84, 29, 64, 11) 

RGB (27, 128, 109)
#1B806D

PANTONE (2456 C)
CMYK (77, 18, 53, 1) 

RGB (49, 156, 138)
#319C8A

PANTONE (2047 C)
CMYK (34, 86, 34, 5) 

RGB (166, 69, 112)
#A64570

PANTONE (6143 C)
CMYK (75, 5, 54, 0) 
RGB (39, 176, 147)

#27B093

PANTONE (679 C)
CMYK (11, 27, 4, 0) 

RGB (222, 190, 210)
#DEBED2

PANTONE (7420 C)
CMYK (28, 98, 64, 20) 

RGB (155, 34, 66)
#9B2242

Text colors

Tertiary colors

PANTONE (Black 3 C)
CMYK (73, 61, 70, 71) 

RGB (33, 39, 33)
#212721

PANTONE (Cool Gray 11 C)
CMYK (66, 57, 52, 29) 

RGB (83, 86, 90)
#53565A

PANTONE (Cool Gray 4 C)
CMYK (27, 21, 22, 0) 
RGB (187, 188, 188)

#BBBCBC

PANTONE (4174 C)
CMYK (48, 7, 25, 0) 

RGB (131, 193, 192)
#83C1C0

PANTONE (649 C)
CMYK (13, 7, 4, 0) 

RGB (219, 226, 233)
#DBE2E9



Logo spacingLogo spacing

It is necessary to use a protective space for the logo. 
It is identified by placing the symbol in the logo on the 

sides.

Minimum spacing - the rule also applies to the logo placed 
on a colored background.

Logo spacingLogo spacing



Logo spacingLogo spacing Logo spacingLogo spacing



It is necessary that the logo be used at a size of at least 
1.5 cm on the long side. By using the logo at a smaller size, 

it will be difficult to see and identify.

Example of minimum logo size. Below, the logo measures 
1.5 cm on the long side

Minimum logo sizeMinimum logo size

l = 1,5 cm



Logo positioningLogo positioning Logo positioningLogo positioning

Minumum spaceMinumum space



How not to use the logoHow not to use the logo

In the case of images, it is recommended to use the colored logo 
only in light colored areas, NOT in areas with a lot of background 
color or in areas with many details. In areas with a lot of background 
color, it is recommended to use the white logo.



Ubuntu

Ubuntu font will be used for Titles and 
highlighting information. For body texts - it will 
be used in online/offline areas with a lot of text 

- Roboto For texts that will be placed over 

images we will use Roboto.

Ubuntu

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

 abcdefghijklmnopqrstuvwxyz



Roboto

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

 abcdefghijklmnopqrstuvwxyz

Roboto
ABCDEFGHIJKLMNOPQRSTUVWXYZ

0123456789
 abcdefghijklmnopqrstuvwxyz























We believe that by shaping the world of showjump-
ing into a narrative—a fairy tale where riders, hors-
es, and the audience become characters—emo-
tions can be heightened in a truly memorable way. 
This is the essence of our philosophy at StrideFull: 
“Amplify Moments.” It’s about cranking up the vol-
ume on experiences, ensuring each event is not 
just seen, but profoundly felt. And we can do this 
through our ability to reshape the riding universe. 
This, in essence, is the purpose of our existence.



We are different; our mission is to enhance freedom in crafting riding universes 
for jumping shows. 

The horse jump shows are undergoing a remarkable transformation. We play a 
key role in this evolution by nurturing the emergence of fresh riding universes—
each endowed with the ability to craft captivating narratives, envelop riders and 
spectators in extraordinary dimensions, and let them truly experience a story. 
This metamorphosis seamlessly unfolds across a spectrum of arenas, from the 
intimate confines of training areas and local contests to the grandeur of interna-

tional grand prix events and the illustrious stage of the Olympic Games.



We have a strong connection with the world of 
showjumping, sharing a profound passion with our 
stakeholders for horses and everything that encom-

passes their world.
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